For Details Visit To : www.researchjourney.net

Impact Factor — 6.625 | Special Issue - 303 | Sept. 2022 | ISSN —2348-7143

INTERNATIONAL RESEARCH FELLOWS ASSOCIATION’S

RESEARCH JOURNEY

Multidisciplinary International E-Research Journal

PEER REFREED AND INDEXED JOURNAL

DIGITAL MARKETING
AND ECONOMY

- GUEST EDITOR - - CHIEF EDITOR -
Dr. R. A. Pawar Dr. Dhanraj T. Dhangar

- EXECUTIVE EDITORS -

Dr. Sushma Unde
Dr. Sarika Rohamare

Printed By : Prime Publishing House, Jalgaon




RESEARCH JOURNEY International Multidisciplinary E-Research Journal
Impact Factor (SJIF) - 6.625 | Special Issue 303 : Digital Marketing and Economy

:CONTENTS:

ISSN : 2348-7143
September 2022

Growth of Digital Marketing in Indian Scenario
Prof. Dr. Rajaram Nathaji Wakchaure

Digital Marketing Trends For 2022 7
Dr. B. D. Ranpise, Ashwini Khanderao Pawar

------

Effects of Demonetization on E- Commerce 10
Dr. Sau.Gursal Vijaya Nitin
Impact of Digital marketing and current scenario in India 13
Mr. Ganesh R. Shelke, Prof. Dr. R. G. Rasal
Status of Cashless Economy in INdia ........cccecersssusasnsssessessessesasssssasssasencsesesesssense 15
Dr. Sunil Dadaram Pawar
Digital Marketing In India 18
Dr. B.D. Ranpise, Naim Husen Khatik
E-Banking in India : Challenges and Opportunities 21
Dr. P. V. Kadam, Mr. Ganesh R. Shelke
Digital Marketing: A new stream of marketing 24
Dr. Adinath R. Gholap, Dr. Mangal A. Gholap
A Study of Digital Marketing and Its Impacts on Marketers and Consumers 26
Dr. Kanawade Pratibha Vijay, Dr. Shelke Digambar Sakharam
New Trends in E-Banking in India 28
Dr Archana Anil Vikhe and Mr.Sagar Balasaheb Gholap
A Study of Human Resource Management In Charitable Hospitals in Ahmednagar District............... 30
Dr. Borde G.D., Mr.Dighe Anil R.
Cloud Computing in E-Marketing: Challenges and related solutions in 2023......... 34
Chhaya S. Galande, Dr. Sushma A. Unde
Post Covid Opportunities and Challenges in Banking Sector in India . “ 37
Dr. Nirmal Vijay D.
A Study of Digital Marketing in Agricultural Sector ...........ceevense. 45
Dr. Suresh Sukdeo Shinde
Digital Marketing Trends in India . 48
Dr. Ganesh R. Deshmukh
E-Banking in India . 52
Dr. Jayshree R. Dighe '
E-banking Services in India........... P OMR MM T Y15 LT PSR LSRN 55
Dr. Sunil Sakhahari Mohate
Recent Trends in Digital Marketing......ouuusseescusssessesssssssns versassassassanssnne . R —— stnassases 59
Dr. Unde S. A, Dr. Rohamare S. S.
Cashless Economy 64
Dr. Jayshree Dighe, Miss Harshada Naikwade

Printed by : PRIME PUBLISHING HOUSE 5



20.

21.

22.

23.

24.

25.

26.

27.

29.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

September 2022

tional Multidisciplinary E-Research Joul‘nal

TP Xirtl RESEARCH JOURNEY InternaDr_gﬁalMarkeﬁ"g and Ecoriomy

Impact Factor (SJIF) - 6.625 | Special Issue 303 :

...........
-----------------------------------
......
Sany,
oy

E-Banking System: Advantages and Challenges
Dr. Pravin Babanrao Aher f
Digital Marketing and Social T PRI T »
Dr. Satish Ashinath Gonde .
A study on Consumers’ Perception towards Digital Marketingueessesesssasasesssassesmsnessassisstssssnnnnn,., ..., y
*Dr. Pooja R. Thorat ‘
Digital Markeﬁng it TR cccublihsontas st R e RSERRNTC T PE E e 3
Dr. Laxmi Rambhau Kangune l
A Study of Social Media Marketing .. s S
Dr. Rupali Prakash Kotwal

Digital and E-Business Marketing : A Pressing N ced Before Society «.cce..e "
Dr. S. S. Thorat
Social Media Marketing: A New Era in Globalization %
Mr. L. M. Shaikh
Marketing of Jewellery Sector %
Prof. Dr. Argade Sanjay Laxman, Sapna Balkrushna Shahane
Digital Economy: Challenges and Opportunity 2
Dr. Mangal A. Gholap, Dr. Adinath R. Gholap

Relationship Between Digital Marketing and Economy Stability....... 94
Dr. Rohamare S.S., Dr. Unde S. A.

The Impact of Digital Media on The Print Media .96
Prof. Dr. Ramesh D Darekar, CMA Sandip G. Wadghule

A Study of Impact of E-Commerce on Indian Economy PR R
Prof, Giri Manisha Subhash

Hidden Financial Crisis -Problems and RECOMMENAALIONS1userecerssessasasisssassssasmaasssssssssmsassasessasssssssss s 101
Lt. S. A. Palande,

E- Banking: Challenges and Opportunities in India i 108
Dr. Parag P. Saraf, Ms. Ranita Baban Valave

oial Vo MAFKEBIG.meosss s s 115
Prof. Kulkarni Ganesh Chandrakant, Prof. Giri Ranjit Rangnath

A Study of Electronic Agriculture Marketing Scheme Implemented By Central Government.... u
Mrs. Manisha R. Nikam, Ranpise B.D. (Dr.) ¥
B !
Mrs.Arati Ramesh Shinde 4
ontive Digital marketing Strategies for Non Proft 0rganizatons .. .
CA Yashodhara Barhate, Dr. Kharde V. A. "
Challenges Before Human R s arics MARagomERE IO ccicisissimsmmniisissimmns o
Shri. Mohan Narayan Mane ”
Impact of Covid-19 on Social Media UL DTN £ T ST S g
Mr. Gaikwad V.S and Mrs. Mandhare N.S 3
Digital Markeﬂng in India I Y B Ry R R
Rekha Vaman Kadale 3
Role of ICT in Transforming A e R R o
Mrs. Snehal Dattatraya Bankar, Prof. Murtadak B. N.

dnef

Peer Reviewed and Refereed Journal Website : wwWICSearChJO

(Ciol
>



SEARCH JOURNEY International Multidisciplinary E-Research Journal
Impact Factor (SJIF) - 6.625 | Special Issue 303 : Digital Marketing and Economy

ISSN : 2348-7143
September 2022

: ! Current Scenario and Future Prospects pf Urban Co-Operative Banks in India 137
_ 5‘7‘ Mr. Rishikesh Jagdish Malani, Prof. Dr. Rajaram Wakchaure
. Effect of Advertising on Buying Behavior of Youth in Loni Village 142
Mrs. Rupali M. Navale
. Digital Trends in Banking System 145
iF Miss. Vidya Bhika Thorat
' 5. Digital Marketing in India 149
@  Mrs Charusheela R Gayake, Dr.Atul N Barckar
§ 46. Cashless economy 152
- Pansare Shivnath Bhausaheb
§ 47. Cashless T IT L A L L T pe————EEE 156
g Dr. Jayshree Singar
Effects of ‘FinTech’ Company on Digital Marketing ... 159
) Dr Jagtap Balasaheb Sheshrao
£ 49. An Overview of Digital Marketing in India 161
1 & Dr. Shinde Vijaykumar Gulabrao
z 50 Comparison Between Amazon and Flipkart 164
3 Dr. G.D. Borde, Mr. H.L. Divekar
B |
if 51. fRfses wr@ - @& @9 atfirr ol R I, L I SR S s it e 165
P = foo smemna wE, WL nvd FiEw R
| 168
| 17
R N L 174
| 2, Hifta wrerg HEH
| §5.  Fvred AdeaaEdT HEHE, L B RN 178
4 o1, =i, 3. s f28, wEm genm AR
B Mo HE.....oococonenerrsossssrsnsestpasensmsssseamssssammasppar TIOR8 181
1. 2. fagamg THEA e
By R dFim............ooooevuosssaessresssn st eSS s s 183
1. <. SR SEE A, I AR a
R A s s A AR 185
' 1. st e gz feae
(T PPN S b SRR 188
k WI. TH. U. 3T
L N e s 191
| 61. ongfies d@ saaamET ST TR QUM . ecvcvssnnsnssensssnsssmnasssst s e 194
; 1. ForeTe e uTe, AR TP TS 5
62, feforee wdiTgs e
d by : PRIME PUBLISHING HOUSE




ESEARCH JOURNEY International Multidisciplinary E-Research Journg
R

Impact Factor (SJIF) - 6.625 | Special Issue 303 : Digital Marketing and Economy

ISSN : 2348-T143
September 2022

63. mmmm:mmmmﬁmm

m s s e

64, TRREe WTREET : WOTOR STUT AT ...eeeueiiirerrernreesnreessnessssnnnsesessssessenssesnennsnnnnney,,
. . Wi, . . TIRATS

65. DIIOTETTR FATUIT .oouuuieeiendvncnssrnsnorsonernsssosussasdbbosnasssosssranassnsssrsbossnonsoasensestossosey,
<i.3hw svomerRE e, <. st f, it g W

66. WRATATE HNTTTEINTHT VETATETAT TNOTH ..oeeviiiinniinineriieeresiareietieriseeeenreeeniii,
A FAUTETRE $TS, 1. W gy 32

67. F-UTTAT ATURTHAET TAHEAT STTIUT TET...eeevneeernnnniiinniiiiiieereeieeaeeietiertis e, 2
af s @aw ;

68. wigerran nfdw @ AT et AT RS B T, 215

N o R R It e L A L T O T 217
1. <. Wi . e

70, srwrER ST FRRTEe WM. . 219
WI. T3. TH. qdq

7. g SefereRn Wt S e R 24
<. faw s WS, g g

72. Rz wddiran widha sdwreE QOO . 226
s e 78, o wed B, . . . G o

73. memﬁﬁaﬁwﬁ%m

: BRI e b

Iaéiq “aﬂ H!ga‘al SIUTAH |§I?s‘| .................................................. ”
§-Wéﬂmm,;ﬁﬁaﬂt‘aﬁm .......................... 2

74. mm?ﬁaé-a‘ﬁm@miﬁangﬁa;mm?ﬁﬂmaqgﬁ ______ ]
gl i . b L BRSSO . SR . /S 23

75. ﬁ-ﬁnaﬁ?ﬁzﬁﬁmwmﬁm@ﬁwigﬁm ,,,,,
S 235

[~glis o = T w ol -]

o oRp a0 0 M~ = 060

n Peer Reviewed and Refereed Journal



September 2022

B ISICE N

=1, R sruTERE @ s
RS W (Amieier)
aforey fenam, qash fa@ ardter warfereners, yamm
gftra W gere
amyes feremeff
arfre favm,ueh g e weifearer, wewam

TSI TE] RESEARCH JOURNEY Internationl Multidisciplinary E-Research Journal
Impact Factor (SJIF) - 6.625 | Special Issue 303 : Digital Marketing and Economy

anyfies sreferagR TeHTEAT IuAITia Jear fayerqor

S T R Wi ST T IR, A1 e F TAFTE SR Fd W ek sragm fsfn g HUaETE e
SR Samy $-Re i el SR el IR, 1 WS R sragrm i @ R @@= aggion

ST IR T TR WBRIS SR TR God FHSE SoaT= Sl a1 G AT e AR,

31l 9 Hehed 1

IqQIfTaT @ ST God ¢ TR I O
e TS AT ST WUt YT gL R
ST TRV S STl Yo 8.

sngfidfemor @ “onyfheRw wow fafe
qrTfres IREdH TS ST TR ST AT =]

3-afem @3-Sl TN ForRie ST B
TEUS HhHed WogeTd | SITEl §etesAl Had S SRt
T I AT AT AT VT § ShT 38 TGO

woneET 3w ¢

R) s g 3myfaes wuredT=n AwTET .

R) s &reliet aRad=Te ST qoa qurao.

$—aifeh afskan

2)

?)

224

e 9o HAeH Y9 it WuTelt
(wAuw.) : “wfis EERE =
SEH - IMYfFhar Juarret § st
ol R TEee TEE IS RUNE
TEH B, TN e AT Sehdl 7 wmal
T FTedr 9 WA JaT. T § T Wi
Aaa 9 <l 98 wen Rige e auf
Wun #YiH AYT 90 TEEH FESAT
T F1g AHdl. WA FE AEHAT A
HpATha <UATd . THTH ATRIETS! TTEHTAT
IR 31 A s firesdl &1 i areeren
YT 3T AT TS, TTEhT=AT M
FFEE gifaaa wH gd.

HEEA ST AT HEse= Haran

Peer Reviewed and Refereed Journal

3)

fyfire wirdsn vl dIR HEA SARETd
e e Tar & ST Jehriaed
e deie o= 9 Iohd. @ Hal TEw
T Fe it Gt O TEHHT HES I
gt A HE Wi Sk IS
T S HE T, R o ARSI
AETS! ATEhIeT] Tieh(aeh SHHTEh TaR Ul
AT, TS UTEhTeT AT ST Sagr
el Mo 3 gefdrar 390 Tas v E.
iaréel sfehren e Qv o
AT A T g quell e
FFEAT A9 g e YO, Jelaeiih
e fofey o e s, @
= WA T FEiol S, ST
HETSA SfeRT I HAgR §eh YT TTEHIe
TCHRTT THATE SOl & e S St
T YHR T IUeTey & o .

A (Hfee L) : ke Iy WA
TEETE TV SHIST IS ¥ TR, B e FIE
TEHIAT = 99 T Rl Hifgd! 9Ed
Tehg QU A, AT G AR A I
TTEehTen fafde mfeudas @id wiar 3. s
HTS B Th ThIE Hod HA, SAH dehdl
e AT WA e J9ar & fbdl
FHl W AT AT HrSAT WEHHGT I
EER QU1 HE Iehdl. e FS & Ugehdl

Website : www.researchjourney.net



ESEARCH JOURN : )
R e Facmr%}f’l};tir;latlon] Multidisciplinary E-Research Journal
- 6.625 | Special Issue 303 : Digital Marketing and Economy

eI e Tt WEhThed e e
HATRE FTHRA ST

m@ﬁﬁwnﬁ@ﬁmﬁmﬁm
Tl S W 3 TR HEram
oo TAFTRY Hel Tl TR el
ST Tt gEATSAT WTeATd T T O
P, sryeRR Tt G e gEe
FrepToft TRTARYT HUITATS! ST HETd sieh
FEEE e BE S 3. AR
qgATE TTESHTET UM SuAThiar 3 ft yoredt
TR STUATEH T TTEHTET Sehehs JeIe
1 T T SR SO 3R, § S
T i FEE 3R, I g
ST @R A, SO G @ W 3R
1 SR T/ T TG, W SR S

%)

TTETe Sohd QT T

e W =G| (E.EdL.)
R R ki ML I (GREL AR el
H@.memwﬁﬁ%mﬁ
m.@ww@mmm.m

ALK

W)

&)

P 0
Yinted by ; PRIME PUBLISHING HOUSE

September 2022
Waxmaﬂaaﬁ 35y feag saaEn &% Wl ?)
AT YT T AT T WA fhe HCTEA AR
AT RN YAl 3) e g weE
ooy fafay faerieh 201 3% wedl Iemnd wde e
¥) mgﬁmmmmﬁma&ﬁamm
I HE bl q)mﬁﬁzmmwmm
STl TR A S ST T T HNZ T

H)wm:z)ﬁﬁmgﬁmmm =
SeCizem T A SIS B d Hare e T
H%qu%mﬁmmm
mmwmmwmw 3
AT I TEl. 3) FE T T R Heret FHAEK
s, 3) Hare fa HPEE A st THA T
STTTea W A o E Wb ¥) T HEN W
mma@ﬁ%mwmm‘éﬁmﬁ.

Heherre frew

ﬁmmm.%w@mﬁwmﬁmﬁ
qﬁummm?mmaﬁﬂﬁﬁﬂ%ﬂ’fmmﬁ
mw@%mﬁaa‘%ﬂ'ﬁu@?ﬁmww
memmwm@ﬁ
e @ AT T TR RQ A IR A
mﬁmm%mﬁhwmg@mm
mﬁw@mawﬁ@mmw
ﬁw.mmaaﬁmmgﬁéﬁaﬁmmmmﬁrﬁm

. g?qaaxrﬁfmawﬁmmmm@éa. IqRRTIE SO

W’%’ldﬁﬂmﬁgﬂfaﬁa.

waH

g, dfgm a« snftn  SyEER, WE.UHEIE, ST
TR U A IECHURTACE

o wufa, sved MEEd, UOEE W, qU, W
0%y,

3. suyfae de sEaE i faw wgedt, &, @R, wema
GERITA, ST, & MLEL R0,

y. wida dfin s, Y A, fomrm wewmm

alomEg



